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[ ]In This Class
We’ll go over the 6 essential steps to starting your Digital 
Marketing Empire:

• Step #1 Finding A Niche
• Step #2 Building an Optin Page
• Step #3 Setting Up an Autoresponder
• Step #4 Finding Your Free Offer or Gift (A Freebee)
• Step #5 Writing you E-Mail Series
• Step #6 Driving Traffic to Your Opt-in Page
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[ ]Step #1 Finding A Niche
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[ ]How to find a profitable niche
When it comes to finding a profitable niche, keep these four 
questions in mind:
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[ ]How to find a profitable niche
When it comes to finding a profitable niche, keep these four 
questions in mind:
1. Are there always offers to promote; lots of things to 

buy and sell?
2. Are customers in this niche known to buy?
3. Can you market to this niche online in a profitable 

way?
4. Do you like this niche?
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[ ]Brainstorm business name ideas

Once you have a pretty good idea about which niche you want to specialize in, 
then it’s time to brainstorm and get some ideas for names for your business, visit 
places like 
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[ ]Step #2 Building an Optin Page
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[ ]Must Have Tools
• A domain and a hosting package (for those who are technical savvy)
• A LeadPages account for those who are looking for a more done-for-you 

approach. LeadPages makes it easily to quickly create a professional-looking 
opt-in page that converts well.

• Another approach is to hire someone to create the page, host it, etc.
• Things to consider:

• Stock Images
• Graphics
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[ ]Components of Optin page
• All opt-in pages should include the same basic elements:

• A Headline
• List of benefits
• An Opt-in Box
• Few Graphics, Buttons and Arrows
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[ ]Components of Optin page
• All opt-in pages should include the same basic elements:

• A Headline
• List of benefits
• An Opt-in Box
• Few Graphics, Buttons and Arrows

An entire section is dedicated to how to build an 
optin page in a future module (this is an overview)
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[ ]Basic Design Elements
• Opt-in pages are either visually intensive or benefits intensive:

1. Visually intensive pages: Here the emphasis is on videos and 
pictures.
2. Benefits intensive pages: These have more text, with an 
explanation of what’s in it for the subscriber.

• Keep all important elements above the fold
• Put the opt-in box on the right
• Use high contrast colors 
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Example of a Visually Intensive Opt-In Page
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Example of a Benefit Intensive Optin 
Page



[ ]Step #3 Setting Up an Autoresponder
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[ ]Choose a provider
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• There are dozens of autoresponder services out there. Most of them offer 

excellent services where you can start out with a low monthly rate of about 
$15 per month. (The cost will go up as your subscribers increase.)
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[ ]Choose a provider
• There are dozens of autoresponder services out there. Most of them offer 

excellent services where you can start out with a low monthly rate of about 
$15 per month. (The cost will go up as your subscribers increase.)

• Here are three RELIABLE autoresponders I recommend for people getting 
started in email marketing:

• 1. GetResponse
www.getresponse.com

• 2. iContact
www.icontact.com

• 3. Aweber
www.aweber.com

• 4. SendLane
• www.sendlane.com
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[ ]Set-up your account
• Once you choose a provider, make sure you sign-up to 

their service and set-up an account.
• Most auto-responders are very easy to use and you can 

set-up an account in 10-15 minutes.  However, if you 
need assistance, the three I recommended have excellent 
customer services where they would help you with 
anything you need.
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[ ]Set-up your campaign
• Now that you have chosen an auto-responder 

and have an account set-up.  The Next step is 
to set-up your first campaign. 
An entire section is dedicated to how to 

set-up your campaign in a future module 
(this is an overview)
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[ ]Step #4 Finding Your Free Offer or Gift (A Freebee)
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[ ]The Power of FREE

18



[ ]The Power of FREE
• If there is one universal thing that 

everyone likes, it is the word FREE.
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[ ]The Power of FREE
• If there is one universal thing that 

everyone likes, it is the word FREE.
• You could offer anything from a 

free golf lesson with Tiger Woods to 
a free can of tuna for your cat… 
you’ll always get a similar response. 
People will jump at the opportunity 
to get something for FREE.

18



[ ]Why are we so happy to get something for 
FREE? 

• It’s because we feel like we 
have won something. 

• We feel like we have beaten 
the system just a little bit. 
We feel that we got what we 
wanted without having to 
pay for it—or so we think 
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• Use PLR content: Private Label Right sites like 

plrassassin.com or Idplr.com give you access to 
hundreds and even thousands of Free reports, 
eBooks, audios and videos.
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[ ]How to tie-in your Freebee to your 
• Now that you know where to find free gifts to build your list. You need 

to ensure that your gift makes business sense.

• What I mean by that is to find a gift that is relevant to your niche and 
that you can use as a focal point to market tons of other Free or Sales 
offers (example, give a free eBook about weight loss, then you can sell 
new subscribers on other offers related to dieting or exercising, you 
can even stretch it as far as meditations to attract your ideal weight).
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• A free offer, might be a short PDF report of about 10-15 pages or a short video 

that teaches people something, can be your entry point to selling new 
prospects something of interest (make sure your sales offer is in congruent 
with your free gift).
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[ ]How Freebees Can Lead to Sale
• A free offer, might be a short PDF report of about 10-15 pages or a short video 

that teaches people something, can be your entry point to selling new 
prospects something of interest (make sure your sales offer is in congruent 
with your free gift).

• I call this the (TYP method) – we’ll cover this in details in a future module but 
in essence when a new subscriber opts in to your free offer, then you 
immediate say: “Thank You for requesting my FREE offer – it’s being 
sent to your email.  Meanwhile watch this video that shows you how 
to do XYZ” this is a soft sale that can be quite profitable.  

More on the TYP Method in a future module…
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[ ]Step #5 Writing your E-Mail Series
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[ ]The 3 Rules of Email Marketing Strategy

• Rule #1: You should mail your list EVERY DAY.
• Rule #2: Send different types of emails. Your emails should be a mix of 

three main types of emails:
 Content
 Relationship Building
 Promotions (Sales Emails)

(If you’re not clear on what these types of emails are, don’t worry, I’ll go over 
them in detail later in this step)

• Rule #3: Make sure they’re good, engaging & interesting emails!
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[ ]Three Types of Email:
1. Content Email 
• Great content is WHY your subscribers opted in to your list
• FREE content with no strings attached builds loyalty and gets click through
• Creating great content does not have to be difficult

 Send simple emails: articles, tips, etc.
 Send them over to your blog to get great content
 Send them to other people’s content to build bridges
 Do a few teleseminars or webinars to vary up the content and impress 

your readers
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[ ]Three Types of Email:
2. Relationship Building
• It’s important to develop your relationship with your list
• Send videos to give them the face behind the emails
• Send Facebook/Twitter info so they can follow you on 

social media
• Send social proof to show other people like the programs 

you are offering
• Send links to your blog
• Utilize Google Hangout to meet your customers and show 

off your expertise
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[ ]Three Types of Email:
3. Promote Offers (Sales Emails)

• Sales emails are where you make your money, 
but they are not the only piece of the puzzle! 

• Every part of your email strategy brings you 
closer or farther away from sales.

• Always mix it up by creating different lengths of 
content and different types of emails. You don’t 
want to be a one trick pony.. 

• Give them the kind of content YOU would expect in 
return. Keep them interested, keep them informed and 
sell them quality products that they will benefit from.

• Create the kind of business YOU would want to 
purchase from!
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[ ]Auto-Responder vs Broadcast
• Auto-Responder emails are a series of messages that you send to 

subscribers at predetermined intervals after they’ve signed up for your mailing 
list. Generally between a few days and a week or two, depending on the nature 
of your content. 
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[ ]Auto-Responder vs Broadcast
• Auto-Responder emails are a series of messages that you send to 

subscribers at predetermined intervals after they’ve signed up for your mailing 
list. Generally between a few days and a week or two, depending on the nature 
of your content. 

• Broadcasts are messages that occur independently, outside of an auto-
responder email series, and can target a customized audience or your entire 
list. They are a powerful tool, as they can be highly topical and reveal breaking 
news or industry innovation. New items and promotions are also effectively 
communicated using the broadcast method.
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[ ]Importance of Traffic

Traffic is your # 1 friend when it comes to email marketing.
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[ ]Importance of Traffic

Traffic is your # 1 friend when it comes to email marketing.
• MORE Traffic means more Prospects
• MORE Prospects means more potential Subscriber
• MORE Subscribers means more potential Customers
• MORE Customers means more Sales
• MORE Sales means more $$$$
• MORE $$$$ means Scaling and Growth
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[ ]Sources of Traffic
To increase the amount of traffic to your opt-in page, you need 
one of two things:  money or time.
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[ ]Sources of Traffic
To increase the amount of traffic to your opt-in page, you need 
one of two things:  money or time.
• If you don’t have a lot of money, but you have a lot of time, then 

there are all kinds of free ways to boost traffic to your site. (Forums, 
Blogs, solo swaps are just to name a few)

• All of these work great… but you WILL need to spend A LOT of time in 
order to make them work.

• However, if you don’t have much time, then you need to spend some 
money in order to drive traffic to your site.

• The best way to do this is with Paid Solo Ads. By all means this is 
not the only way…
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Example of a Benefit Intensive Optin 
Page
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[ ]Sources of Traffic
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Module # 4 is dedicated to 
how to get traffic

(this is an overview)
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The Takeaway
We have reviewed the 6 steps to launching your online business

• # 1 How to find a profitable niche
• # 2 The basics of Buildings an Optin Page and the components of Optin page
• # 3 Reviewed the different providers,  how to set-up your account, Set-up your campaign
• #4 how to locate free offers and tie that to your marketing strategy

o We also mentioned how to monetize using the TYP method
• #5 How to E-Mail Follow-up series that your subscribers will love. And the the Three Types of 

Emails:
o Content
o Relationship
o Sale

o We explained the difference between an Autoresponder Email & a Broadcast
• Lastly #6 why traffic is Important, and what are the different Sources of Traffic
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